
Battle of the Ads
Junior Achievement 



Agenda

• Introductions

• Who is AIR MILES

• Battle of the Ads Overview

• Advertising 101: AIR MILES 

Commercial

• Now you try: Superbowl 2019 

• Let’s Practice



INTRODUCTIONS

If you could describe yourself as a 

brand what would you be?

If you could cast ANYONE in your 

commercial, alive or dead, who would 

you cast? 

What do you think is the most 

innovative product?



Welcome 



Battle of the Ads 

Overview



WINNERS FROM 2019
https://www.youtube.com/playlist?list=PLzSudSyvScHyNKx5ev5aIphcTSGbCJlef

Rootcase (1) 
Aesthetics (2) 

Minima (3) 

https://www.youtube.com/playlist?list=PLzSudSyvScHyNKx5ev5aIphcTSGbCJlef


WHY WERE THEY THE WINNER?

Well-Shot, does not 

have to be fancy just 

thoughtful

Simple and 

defined message 

and concept. 

Great integration of 

cause and product. 



AIR MILES Commercial



Miles bring you closer



It’s about establishing an emotional connection with 

our Collectors by recognizing the big and small 

moments in life, and demonstrating how AIR MILES 

can help deliver these moments. 

Miles bring you closer



Remain visible

with a clear 

brand message



Young Families
(But not exclusively)













Let’s Practice – Superbowl
Edition



PICK YOUR ITEM
Together we are going to analyze some of the best and worst commercials from 

Superbowl 2019 and the year

As a group, you’ll apply those learnings to outline your own commercial for your item



6 FEATURES TO CONSIDER

• Branding 

• Target Market 

• Call to Action 

• Product Features

• Value Proposition 

• Emotional Connection 





o Branding 

o Target market

o Product features

o Value proposition

o Emotional connection

o Call to action 

How did they do?





o Branding 

o Target market

o Product features

o Emotional benefit

o Call to action 

o Value proposition

Considerations?





o Branding 

o Target market

o Product features

o Emotional benefit

o Call to action 

o Value proposition

Considerations?



Creating Your Commercial









Types of  



DEBRIEF

What are some things you can take back to your own organization? 

Are there any worries or challenges you think you may face? 

What are you excited about? 


